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THE BREIF

When considering the briefs that were fiven for 
the YCN Student Awards I decided to choose the 
comapany that suited my ethics. 

The breif from Fever-Tree asked for a ‘beautiful and 
sophisticated in style’ Creating a series of designs 
for the annual limited edition bottle campaign that 
will be eye catching on a busy retail shelf. 

After working with various projects in the past 
with non-profit organisations that have aided the 
eradication of Malaria it became obvious that this 
was a worth while brief to work towards. Graphic 
design should not simply be about creating 
somthing ‘pretty’. Graphic design has the power to 
influence, change and imapct a community. Both 
locally and even on a global scale. 

In this document I will be sharing the journey I 
took in order to design the new Limited Edition 
bottle of the classic Indian Tonic Water. Together 
we will change lives around the world. 



Brand Reserach 2015 is the 10 year anniversairy for Fever-Tree 
and sicne launch they have revolutionised the 
shelves of stores across the UK and internationally 
with the premium drink range. The drinks are now 
sold in Tesco, Sainsburys, Morrsions and Waitrose 
among other retailers.  

With the brand gaining more popularity they have 
turned their focus to heloing the larger community. 
For the next 5 years they will be working with 
Malaria No More UK to aid the eradication of the 
disease.  The pairing will see a collection of four 
limited edition 500ml bottles released each year 
to coincide with World Malaria Day. The bottle 
designs will be isnpired by the countries that are 
effected by Malaria and a donation will be made 
by Fever-Tree each time the bottles are purchased. 

Key Points
High Quality
All Natural
35-65 
Malaria
Sophisticated

Known as the best tonic water by the worlds top 
100 bars in 2015. Known for classic, sophisticated 
and elegant style. This is the brand of  Free-Tree.

Who is the Fever-tree customer? Aged 35-65 they 
enjoy high quality drinks and are prepared to pay 
more for them. 

Since 2005 when the frst bottle of indian tonic 
water was produced Free-Tree have been sourcing 
natural quinine going back to sources that were 
found back in 1620.  

When we look to the other leadind brands 
of tonics we can see that many contain added 
sweetners and preservatives.  Fever-Tree focused 
on ensuring their drinks were comprised of only 
the highest quality, all natural ingredients. Quinine 
from the Rwanda Congo border, eight botanical 
flavours such as bitter orange and marigold from 
Tanzania are some of what make up some these 
beautiful drinks. 

“Fever tree being the colloquial name 
for the cinchona tree in which quinine”



Malaria has become the single greatest killer 
in human history. The total amounts of deaths 
so far from the disease is thought to be equal 
to half of the amount of people that have 
ever lived. 

90% of the deaths that are casued by Malaria 
happen in Africa. It is this vice like grip that 
we must take action against to see it loosen 
and evntually let go all together. Every minute 
a child dies of Malaria and yet it only takes 
£1 to save that life. However, the disease is 
preventable and treatable. Since 2000 the 
amount of deaths casued by Malaria has been 
halfed. Every year, malaria causes 198 million 
illnesses and is responsible for 584,000 deaths. 
That’s like the population of Birmingham 
being wiped out every two years.. 

To see companies such as Fever-Tree become 
engaged in the global fight against the disease 
is milestone in ensuring that we become the 
generation to makes the leap that saves lives, 
makes positive change and eradicates the 
disease. 

When we begin to look at the amount of 
funds that is required to raise to make that 
positive change. So far $2.7 billion has been 
riased. A further $2.4 billion is the target 
figure to raise. This puts into perspective how 
important it is to ensure that the design on 

the bottles is attractive. The design must be 
able to pull in potential customers alongside 
the long standing customers. The shelves are 
full of other brands with the same goal of 
sales. To push the bottles through the clutter 
of the shelf is vital if we are ever to make a 
substantial impact for the next five years in 
partnership with Malaria No More UK. 

When we look to design we look to the 
countries that are effected by Malaria we see 
well known countries, some we are well aware 
with their struggle with Malaria however we 
also see countries that some may be surprise 
to learn also have those struggles with the 
disease. 

It is at this point that I must think about the 
country and areas I would like to feature on 
the wrap designs. We must think about what 
is attractive, what will draw customers in, 
what will inspire people to collect all four of 
the bottles and what will be unexpected. 

Key Points: 
90% of deaths are in Africa
The greatest killer in history 
£1 to save a life

Malaria No More 
UK







Chosen Country Research



Argentina
Argentina, known for the brith of the 
Argentine Tango, steak, wine and the 
colourful town of La Boca. These, paired 
with the flag, become the isnpiration for 
the first bottle of Fever-Tree Indian Tonic 
Water. 

La Boca, Buenos Aires, translated into 
English means “The Mouth”. Named so 
because it is situated at the mouth of the 
river that runs along the southern border, 
the Riacheulo. The location with the river 
is the very reason for the existance of La 
Boca. The town once consited of shipyards 
and the people who worked on them. Built 
off of the cast-off ship materials such as 
planks, sheet metal and corrigated iron, 
the town is now a run down but colourful 
part of Argentina. However is popular with 
touritsts. 

The Argentine Tango was first created in 
the late 19th century in Buenos Aires. 
Little is known about the creation of the 
dance as hardly any records are avilable 
from this time. The dance has beocme 
iconic for Argentina with the dance being 
popualr around the world.  

With a great country comes great food and 
wine. Argentina is known for being the fith 
largest wine producer in the world. The 
heritage of Argentinian wine dates back to 
the first vines being planted back in 1554. 
Today the wines are drank world wide with 
the country itself making the drink it’s 

official national liquor. Aregtine beef steak 
is renonwed aroun the world because of 
the stunning taste and quality. This comes 
down to the diet and quality if life the cows 
have. No feedlots or metal sheds. Instead 
the animals are grass-fed in high quality 
-pastyures thanks to the rainfall and 
climate of the country. Cows were brought 
into Argentina by the Spanish in 1536. 
The cattle soon multiplied as a result of 
the geography of the Pampas and a local 
market. The introduction of refrigerated 
trains and ships in the late nineteenth 
century paved the way for strong exports 
to the United States and Europe.  The 
flipped seasons between the Northern 
and Southern Hemispheres meant that 
Argentine beef came onto the market at a 
time of year when beef was less at hand in 
the Northern Hemisphere, thus elevating 
the product

Colours are taken directly from the photos 
building up a variety of tones such as 
mustard, burned orange and mint green. 



Peru
Peru, known for being the nation that 
boasts one of the seven wonders of the 
world, Machu Picchu is the second 
country chosen to feature on the Indian 
Tonic Water bottles. 

Machu Picchu stands 2,430 m above sea-
level, located at the meeting point between 
the Peruvian Andes and the Amazon Basin, 
an extraordinarily beautiful setting. It was 
probably the most amazing urban creation 
of the Inca Empire at its height; its giant 
walls, terraces and ramps seem as if they 
have been cut naturally in the continuous 
rock escarpments. The site was first 
discoerved in 1911. Although some see 
the site with thoughts of it being simply 
stone walls when we take a closer look we 
can see subsidiary centres, an extensive 
road and trail system, irrigation canals 
and agricultural terraces bear witness to 
longstanding, often on-going human use. 

The Nazca Lines of Peru have long being 
included in suspitions over extraterristrail 
life communciations and other phenomena 
over the years.  The lines are known as 
‘geoglyphs’ drawings on the ground made 
by removing rocks and earth to create a 
“negative” image. The lines have stayed 
relatively intact for aroudn 500 - 2000 
years. Scientists believe that the majority 
of lines were made by the Nasca people 
who flourished from around A.D. 1 to 700. 
Certain areas of the pampa look like a well-
used chalk board, with lines overlapping 

other lines, and designs cut through with 
straight lines of both ancient and more 
modern origin.

The historic city of Cuzco, situated 3,400 
meters above sea level it was the capital 
of the Inca Empire in the 15th and 
16th Cenetruy. The city was invaded by 
the Spaniards in the early 16th century 
who then destoryed all anicent palaces, 
temples and monuments, replacing them 
with their own. The Baroque catherdaral is 
one of the main meeting points in the city, 
the inside of the building covered in gold 
from the ancient Inca monuments. 

Peru is known for the loud, colourful and 
eclectic style of traditional clothing. The 
style is simialr amongst the various regions 
of South America with varying prints, 
colours and shapes used. 



Venezuela
Venezuela is known for it’s stunning 
geography. The country is famous for 
sights such as Table Top Mountiain, Angel 
Falls and Medanos De Coros. When we 
look at the photos of the natural beauty of 
Venezuela it is clear to see why so many 
people make the treks simply to take in 
their beauty. 

Kukenán, also known as Matawi, is a tablet 
top mountain in the Guayana Region, 
Venezuela. It is 2,680 metres (8,790 
ft) high and about 3 km (1.9 mi) long. 
Table Top mountains tend to be found as 
isolated entities rather than in connected 
ranges, which makes them the host of a 
unique array of endemic plant and animal 
species.

Angel Falls -- also known as El Salto Ángel 
-- is located in southeastern Venezuela’s 
Canaima National Park and is the tallest 
waterfall on Earth. It stands at 3,212 
feet tall, with water pouring down from 
a flat-topped plateau called Auyán-Tepuí 
(“Devils Mountain” in English). Angel 
Falls is 15 times higher than Niagara Falls 
with its total of approximately 52 meters.

This fall is named for Jimmy Angel, an 
adventurous pilot from Missouri, United 
States, who flew to the air circus Lindberg. 
James Crawford Angel (Jimmy Angel) is a 
modern legend. He saw the waterfall for the 
first time in 1933 with his partner while 
searching for the legendary McCracken 

River of Gold, or the Golden City.

James returned again in 1937 with his wife 
and his friend Gustavo Henry Gardener 
where they had an emergency landing on 
top of the Auyantepuy. The aircraft was 
able to reach safely to the top of the Tepuy 
and stayed there for 33 years until it was 
taken down by a helicopter.

Venezuela is one of the few places in the 
world that can boast all the extremes of 
the enviroment such as sandy beaches, 
forests, jungles, mountains and even a 
desset. Los Medanos de Coro in Falcon 
state, located in the west of the country 
is  a national park. The sand dunes have 
become a tourist attraction to people 
around the world which and it is clear to 
see why. 



Ecuador is a small country located in South 
America. Relatively close to the equator 
that helps create a rich biodiversity within 
the country, Ecuador makes an excellent 
place for ecotours and observing nature 
in its most raw state. The vast range of 
geography includes volcanoes, rain forests, 
and beautiful beaches.

Cotopaxi is the second highest summit 
in Ecuador, reaching a height of 5,897 
m (19,347 ft). The volcano has one of 
the few equatorial glaciers in the world, 
which starts at the height of 5,000 meters 
(16,400 ft). Its snow covered peak is 
clearly visible from Quito. Cotopaxi is also 
one of the highest active volcanoes in the 
world with more than 50 eruptions since 
1738, although its present activity is 
limited to a few steam fumaroles.

The Nariz del Diablo, or “Devil’s Nose,” 
describes the train line between the towns 
of Alausi and Sibambe. The track gets its 
name from the great cost of human life that 
it took to complete the train line. One of the 
most astounding engineering projects ever 
undertaken in the mountainous Andes, the 
stretch of track offers visitors sweeping 
panoramic views of the countryside. A 
series of switchbacks slowly takes the 
train up a steep ascent to Alausi.

In 1976, the Spanish artist Agustín de 
la Herrán Matorras was commissioned by 
the religious order of the Oblates to build 

a 45-metre-tall stone monument of a 
madonna which was assembled on a high 
pedestal on the top of Panecillo. It is made 
of seven thousand pieces of aluminium. 
The monument was inaugurated on March 
28, 1976, by the 11th archbishop of 
Quito, Pablo Muñoz Vega. 

The virgin stands on top of a globe and 
is stepping on a snake, which is a classic 
madonna iconography. Less traditional are 
the wings. Locals claim that she is the only 
one in the world with wings like an angel. 

Ecuador



Hand Work
Before a design makes it’s way to the 
computer it must first be realised on paper. 
This step is vital as it allows the designer 
to put in their personality and their style 
further into the work.It allows for mistakes 
and successes to happen quickly. 

After the inital research was done over 
the countries and the regions hand drawn 
work was done relating to what inforamtion 
was discovered. Looking into recreating 
iconic famous landmarks, foods, locations 
and more using a pencil and a fine liner 
allowed a unqiue style to appear through 
the work.

To the left are the pages for Argentina (top) 
and Ecuador (bottom). This work was then 
taken through into the Adobe Creative 
Suite directly allowing  the hand drawn 
style and personalitity to continue through 
into the computer versions instead of 
recreating these from scratch. 



Hand Work Cont.
The country of Venezuela is known for its 
natural beauty which can be evidenced by 
the research previous. The hand work for 
this (top left) has a slightly more minimal 
style in comparision with some of the 
other works. 

In comparision the work for Peru (bottom 
left) is more eclectic. We see the intircate 
work of the ancient city of Machu Picchu, 
the loud prints of the tradtional dress and 
the intricate carvings of religous buildings. 

When these works are compared they 
compliement one another. One more 
natural, suttle and serene. The other loud, 
man made and eclectic. Once these are 
incoporated into the bottle wrap designs 
this will work nicely for the colelction view 
overall. 













Label Designs
Neck Label Designs & Cap Designs



Main Label - Ecuador
Key Points
Flag colours create the 
background gradient
Fever-Tree tree set on the 
bottom
Hand Drawn Virgin Mary 
and Cotopaxi feature
All relevant brand 
information features



Main Label - Venezuela
Key Points
Flag colours create the 
background gradient
Fever-Tree tree set on the 
bottom
Hand drawn Angel Falls and 
Table Top Mountain feature
All relevant brand 
information features



Main Label - Argentina
Key Points
Flag colours create the 
background gradient
Fever-Tree tree set in the 
colour of the sun of the 
Argentinian flag
Hand drawn tango dancers 
and grapes feature
All relevant brand 
information features



Main Label - Peru
Key Points
Flag colours create the 
background gradient
Fever-Tree tree set in the 
white of the Peruvian flag
Hand drawn Machu Piccu 
and Cuzco feature
All relevant brand 
information features



Back Labels

Key Points
Colours matching those of the main label
All relevant information available



Neck Labels & Caps



4 Pack Sleeve - Face

Key Points
4 pack quantity
Face matching the bottles main label design



4 Pack Sleeve - Top
Key Points
Colours relating to each country 
Shape of South America featuring 
on each design in a olour relating 
to the countries flag 
Fever-Tree in the centre 
Note of a donation made to Malria 
No More UK upon purchase

(From left: Ecuador, Peru, 
Argentina and Venezuela)



Mock Ups
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